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Attachment 1

8 units advanced standing guaranteed out of 24 units required for completion of the:

o BUSMKTO7-Bachelor of Business (Advertising)
o BBUSMKTO7-Bachelor of Business {Marketing)
o BBUSMKTO7-Bachelor of Business (Public Relations)

The foliowing 8 units are granted full credit:

ADV1C1-Understanding Advertising.
MKT204-Service Marketing
STAT201-Introduction to Quantitative Methods
MKT101-Understanding Marketing.
MKT10Z-Introduction to Consumer Behaviour,
MKT 103-Marketing Communication
MKT202-Marketing Strategy.
PRN101-Understanding Public Relations.
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The totat credit granted towards each of the degrees is quaranteed 80 points out of a possible
240 points (33%).



